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ABSTRACT
Street markets, particularly in the Northeast of Brazil, are elements that are present in the life of urban
centers, and bear within themselves the memory and culture, the identity, and we may even say, part of the
town´s soul. Therefore, great value is given to fairs because they create a common area in the community
where people feel comfortable as they go about buying and bartering and as they enjoy the pleasure of
getting supplies, but also a place to meet up with friends and to make new ones.
Street markets are also elements that carry within themselves the power to modify or significantly alter local
spaces of the town by attracting consumers. Moreover, a change of land use in sites close to them is almost a
rule, which may or may not lead to areas surrounding them appreciating in value, depending mainly on the
way that formal trade takes advantage of the great movement of buyers and how they respond to the fair.
Thus, this study consists of the second stage of a research study, which, through empirical evidence, sets out
to discuss the occupation of the land by two of the largest open‐air markets in Brazil, those of Caruaru (PE)
and Campina Grande (PB). Both are deemed to be complex urban phenomena, since their presence and
spatial arrangement affect, transform and consolidate the urban space that supports them. Associated with
this, the spatial aspect will be correlated with other aspects that are always present in any study on street
markets, such as economic, social and cultural ones.
Under the economic aspect, the most varied marketing strategies in the markets analysed are practised by
means of discounted prices, which arise from such markets’ informal character, the vulnerability of the
merchandise and competition among the traders to gain and retain customer loyalty, revitalizing and
energizing the local economy.
As to the social aspect, this article aims to find evidence that the fairs surveyed create dynamic and very
often surprising places, where there are numerous community activities going on and where people mix
easily and interact with each other. This is one of the visible aspects of the social dynamism existing in the
markets, which may be regarded as highly inviting public spaces, on which many activities, people and
functions of the town converge.
But as stated earlier, the fairs of Caruaru and Campina Grande are complex phenomena that also strongly
reflect the culture present, and thus they become bearers of identities and subjectivities. Thus, this study also
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seeks to examine whether the form of occupation of the urban space spawned spaces of sociability or those
that are culturally differentiated.
Therefore, by means of being based on theoretical foundations and empirical applications in the markets
mentioned above, this article sets out to explain why the street markets of Caruaru and Campina Grande are
complex urban phenomena, based on their lay‐out in the urban space, associated with factors that strongly
influence their being characterised as economic, social and cultural which in themselves alone cannot explain
them completely, but rather when they are all combined and correlated.

1. INTRODUCTION: STREET MARKETS IN TOWNS, POSSIBILITIES AND DISCOVERIES
A marked daily presence and strong regional representativeness. These are the things that street markets
sprout in the middle of the town, and are recognised as a key element of trade in Brazilian towns, especially
those in the Northeast.
In them, there's the "space of the town" in its various contexts, because that is where trade has an intrinsic
relationship with culture and society, and where it occurs in the most spontaneous manner possible. While
the informality of the relations generate visible conflicts that are very often seen as reasons for its
deterioration and depreciation, they are the elements that provide color, beautiful and a rich culture
through artistic expressions, which characterize many Northeastern cities.
In this scenario are the fairs, differing from formal trade that is said to be modern and mingling in with the
towns because they are part of the economic root of many of them, as they maintain the construction of
human and commercial connections. By the same token, the fairs can be considered complex urban
phenomena, multi‐faceted, full of riches and peculiarities. On these stages, numerous manifestations take
place, that form a part of everyday hustle and bustle, heat, smells, colours and flavours.
In view of this whole multi‐faceted, this paper proposes to study the regional street markets of Caruaru and
Campina Grande with several instances of their insertion into the towns, whether this is a traditional
relationship ‐ when the fairs are held in the central areas of the towns, or in specific situations ‐ when they
are transferred to commercial sites. How are these structures related to the life and movement of the town?
Are these spatial, economic or cultural losses in both situations? How do economic and socio‐cultural factors
manifest themselves in spaces like these?
Because of all these questions, this study sets out to be an integrated one, by looking at the theme of "fair"
in accordance with various perspectives and by analysing different conditioners. Under spatial components,
it was sought to identify how these informal markets are set up within consolidated urban structures, how
they are assembled, take place perform and grow. Likewise, it was sought to determine how street markets
in specific commercial places are related to the commercial activity that surrounds it, and to the town’s
cultural life.
Therefore, this research seeks to visualize how the relationships with the formal market present in the
towns are characterized and to what extent this formality takes an active part in a process of informal trade,
bearing in mind that many of these towns rely almost exclusively on their street market and that for many of
the stall‐holders, this trade is their only source of survival.
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The cultural components are various as are the relationships since the educational universe of Northeastern
towns is present at the fairs. But many of the characters are now rare in the midst of the fairs. Thus, with the
prior understanding of this, what will be highlighted is whether or not a typical image of a fair is maintained
both for stall‐holders and the users, since each has their own cultural character.
Thus, for this study, it was sought to widen the analysis by considering if fairs have maintained their original
relationship with the town, and thus the choice of the street markets of Campina Grande, a municipality
with similar characteristic to those of Caruaru and one that that would facilitate a comparison of general and
specific aspects of them both. In addition, the fairs of Caruaru and Campina Grande were chosen because
they are considered two of the most traditional ones in the Northeast of Brazil, because of the size of the
area occupied, because of the radius of commercial coverage of trade, because they attract thousands of
people, and because of their cultural breadth. When all this is added up, it makes it possible for there to be
day‐by‐day typical manifestations of a Northeastern way of life that is more and more latent and one that is
undergoing transformation, Thus it facilitated the comparison and analysis of the relationship of spatial
aspects with economic and cultural ones.

2. THE STREET MARKETS OF CAMPINA GRANDE AND CARUARU IN THE TOWNS: DIFFERENTES SPATIAL
FAIR‐TOWN RELATIONSHIPS
Each of the two markets discussed here has a very singular spatial layout: one is within a convex area and
apart from the central and original urban fabric of the town; the other is still in the same grid that
constituted the urban formation. However, both were once arranged along the grid of the towns, resulting
in very different processes of space occupation, but ones that compete at some points in common, such as
the emergence of similar conflicts or even of linking up market and town.
To do so, this part will deal exclusively with street markets in urban areas. The objective is to gauge the
accessibility and movement within the areas occupied by these markets, using Space Syntax as the main
instrument.
Therefore, we sought to develop an analysis of the spatial dynamics of each market, internally and
externally to them both, by observing their patterns of accessibility and movement, but without failing to
take into account that this type of commerce trade has peculiarities, observed in loco, which should be
added to the theories applied, i.e., by associating the observation of the local phenomena with Space Syntax
techniques.

2.1 Integration and movement within the markets of Caruaru and Campina Grande
Integration and movement are characteristics of space and are closely linked, because movement only exists
if a certain area is very accessible. Its cycle is established by the configuration of the road network, which
shapes areas with higher and lower concentrations of flow (primary effect).
Hence we can conclude that if every market has movement and a large flow of people, this is because it is
on a well‐integrated site. This hypothesis is true in principle in Caruaru and Campina Grande, but it must be
emphasized that the process is currently at the end of a cycle, as Medeiros says, because the functioning of
such trading has already changed the configuration of both towns.
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Syntactically, in Caruaru, although the market is not located in the nucleus of global integration of the town,
the planned and orthogonal arrangement of the May 18 Park (figure 1) created another zone with weak
global integration in the urban fabric, but one with high local integration, in addition to the existing
integration on Agamenon Magalhães Avenue. This means, in this case, that several internal areas of the
Park, based on whether they were full or empty, became points of movement and passage, starting with
small lines that brought greater possibilities of accessing all the areas of the space.
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Figure 1: Displacement of the market in Caruaru, except on Tuesdays. Source: Gustavo Miranda, 2011

Figures 2 and 3 highlight the local integration of the Caruaru market; the areas with greatest local
accessibility are the north and west, with the middle also being very accessible. If the area of the market is
highlighted and is correlated to the figures below, the above hypothesis is confirmed, namely that the
spatial pattern has a direct influence on the flow of users at certain points of the market, such as at Gates 1
and 11, for example.
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Figure 2: Local integration (R3) of Caruaru and detail of the axial lines that compose the Caruaru market – 2009.
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Figure 3: Counting of people in the Caruaru open‐air market on Saturdays – 7‐
9am.
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The table below shows that these gates are located respectively in the bijuterias market and in the flowers
market. The first one have a good level of local accessibility and flow of people, with a high local syntactic
value (2,8413, in the maximum of 3,1676), through which 134 people/min. circulate on the busiest day of
the week (Tuesdays, for Gate 1), as is shown by crossing the axial map with that of the count. The gate 11
has low local integration (2,4051), through which 51 people/min. circulate on Saturdays.
The table below also shows the area where the average between the most integrated lines locally of 18th
May Park is that of the snack‐bars, which are located in the center of the Caruaru market.

Average between the values of the axial lines – Local integration
2.2427

Imported goods/ Live animals

2.3000

Barter

2.3465

Fruit and vegetables (beside flower market)

2.4051

Flowers

2.5943

Arts and crafts

2.6402

Cereals

2.6429

Immediate access/ surroundings

2.6476

Snack Bars (C. dos Pobres)

2.6971

Metal goods

2.6994

Massas

2.7834

Fruit and vegetables (center)

2.8413

Costume jewellry

2.8697

Flea market (permament)

2.9624

Fruit and vegetables (beside masonic lodge)

2.9799

Tubers

2.9951

Shoewear

3.1676

Snack Bars (center Park)

3,3411

Snack Bars (Center of Cultura)
Table 1: Average between the values of the axial lines – Local integration. Source: Gustavo Miranda, 2011.

On the other hand, this planned spatial configuration also brought with it low accessibility in some internal
areas, i.e., there are several internal paths that do not have high local integration. This leads to what is
observed today: the low use of some entire stretches of stalls, which adversely affects the market as a
whole.
Such information may also be gleaned by analyzing the global accessibility of this market, the most
integrated areas of which are those of costume jewelry, shoewear, snack bars and tubers, which are just at
the interface between the urban fabric of the town and the fair. (table 1 versus table 2)
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Average between the values of the axial lines – Local integration
0.8055

Fruit and vegetables (beside flower market)

0.8057

Imported goods/ Live animals

0.8120

Flowers

0.8645

Barter

0.8711

Immediate access/ surroundings

0.9088

Snack Bars (C. dos Pobres)

0.9147

Metal goods

0.9207

Flea market (permament)

0.9319

Arts and crafts

0.9411

Fruit and vegetables (beside masonic logic)

0.9430

Fruit and vegetables (center)

0.9503

Massas

0.9537

Snack Bars (C. Cultura)

0.9572

Cereals

0.9619

Costume jewellery

0.9652

Shoewear

0.9697

Tubers
Table 2: Average between the values of the axial lines – Global Integration – Source: Gustavo Miranda, 2011

With the inequality of flows places inside and outside these markets, this
creates places with larger and fewer opportunities for sellers to market
their products. In the Caruaru market, the inequality of flows is such that
many areas form underutilized pockets or even "dead" ones, due to the
low use made of them, this also being noted through in loco observations
associated with counts of people. This leads to reducing the value of the
function of these spaces due to the emergence of activities that are
different from the original ones, such as deposits, brothels and
“dwellings”. Miranda (2009a) calls it internal emptying, a result, among
other reasons, of the weak internal movement of people, as showed and
mentioned above, and the departure of traders who go to trade on the
streets around the market (figure 4).
And as to local accessibility in the Campina Grande market, it has no such
noteworthy feature. The streets that are tangential to it are the same
ones which have good global and local integration, while the others
around the fair do not have satisfactory local measures, as figure 5.
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Figure 4: Highlight to the less locally integrated areas of
the open‐air market of Caruaru. Miranda, 2009b.
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1

Figure 5: Local integration map (R3) of Campina Grande, highlightning gate 1.

This figure also shows that the areas of greatest local integration are in the center and south, However, as
noted at the side, the part of the grid where the market lies does not have this morphological characteristic,
it being the case that the street with greatest local integration, Avenida Floriano Peixoto, is only tangential
to the street market (gate 1 in figure 5). It is the 13th most integrated line locally of the whole system, which
confirms the good flow of people measured at the count gates, through which 31 people/min. pass, while
the average of the other ones is 18.25 people/min.
As a whole, the table 6 below shows comparatively that the local and global accessibility in the internal
streets and in the immediate surroundings of the Campina Grande fair is higher especially in the area of the
shoe fair, because the latter has a good connection with the existing urban fabric and with the internal paths
of the fair, besides being next to the meat market.
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Global Integration INTERNAL SECTIONS

Local integration INTERNAL SECTIONS

0,8055

Fruits and vegetables II 2,2427

Living animals

0,8057

Living animals

2,3465

Fruits and vegetables II

0,8676

Access

2,6488

Fruits and vegetables

0,8985

Fruits and vegetables

2,6681

Access

0,9109

Bars and restaurants

3,0538

Cereals

0,9779

Cereals

3,2786

Shoes

1,0604

Shoes

3,2844

Bars and restaurants

Table 6: Correlation between the values of the averages of the axial lines with areas of the Campina Grande market. Source: Gustavo
Miranda, 2011

This morphological characteristic is aggravated by the layout of the stalls in
the middle of the streets. In many places, they take up the sidewalks of the
stores or even existing homes (figure 6), with only two strips being left for
pedestrians. This generates significant reflections on mobility and a decrease
in the speed of the flow of pedestrians and barrow‐boys, thus causing a sort
of "traffic jam" between the stalls.
The urban grid of this zone of the town has also caused several areas in the
market to emerge which have a low local integration value, many of which
Figure 6: Sidewalks occupied by stalls. Source:
are underutilized. In this article, they are called "bubbles", as are the ones in
Gustavo Miranda, 2011.
the Caruaru market. They are characterized as being a little aside from the
central market, because they have little movement (on the day of greatest flow, 15 people/min. passed
through the site, a rate below that of other points in the same period) and as giving a greater sensation of
insecurity than other parts of the market, as stated by 45.4% of the respondents who cited several areas as
unsafe.
However, not only the spatial configuration in itself explains all the causes of movement. The built
environment – full and empty elements ‐ may explain the whys of the type of movement in a particular area,
as shown by Medeiros (2006). And in the Campina Grande market, this happens even more strongly, as
recorded in the field observations, while lack of visual permeability is also considered a strong ally of the
sensation of insecurity in some places and of segregation in others.
In the Campina Grande market, this happens in the areas behind the meat market, since it occupies an
entire block, thus functioning as a physical and visual barrier for buyers and dividing the market into two,
one to the north and the other to the south, this latter being the more segregated of the two (figures 7 and
8)
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Figures 7 and 8: Meat market hightlighted as a visual block in the surroundings of the Campina Grande open‐air market.
Sources: Google Earth and Gustavo Miranda, 2011.

These observations and this analysis show that in Caruaru and Campina Grande, the markets undergo
processes of modification and adjustment to their internal structures, as consequences of spatial influences
that they have suffered over time, in a convex area or even if arranged along the urban fabric. Therefore,
the analysis of local integration has become relevant to understanding the use of the internal area of the
markets but this is also associated with field observations and counts at the gates.
A check was therefore made that in Caruaru there had been a significant alteration over the years in the
rhythm of movement in the internal area of the market, which generated a process of internal emptying,
whereas in the Campina Grande market, the very fabric of the town in which it was located led to a gradual
decrease the number of people and the underuse of some stretches of this informal trading.
Thus, this confirms what spatial syntax already predicted in the first analyses, namely, there is not a
standard result of occupation of the territory by the markets studied but rather this happens in different
ways, resulting from the association between urban form and the activities taking place within and around
these markets.

2.2 Observation participant: Intense movement inside the Caruaru market
Intense movement of people. This was registered in the Caruaru Market at all times of observation on the
Saturday, since the market does not function on Sundays, and the count of users reflected this. The
availability of parking near the House of Culture is largely responsible for this, for the flow of users was great
from early on, especially next to the meat market, through the gates of which 20 people/min on average
(area 2) passed. Motorbikes, cars, buses, "Toyotas" (mini‐buses), in short, every kind of vehicle has easy
access to this area of the market, bringing in the residents of the nearby steadings and towns to "stock up
from the fair” and take back groceries for the entire week, especially by taking their business to the fruit and
vegetable market. However, at other points far from the accessible areas, not a single person passed by,
generating a sensation of insecurity, such as at Gates 5 and 10, in the area marked 1 (Figures 9 and 10).
However, during the morning, the number of people gradually increased in the direction of center‐market,
via the access routes both from the center and the market, which is reflected in the increase of the flow in
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most of the gates, especially in the north and south areas of the May 18 Park. But from mid‐day, the sense
of movement is reversed since the stores are closing, as are the stalls, as shown by the blue arrows in Figure
11.
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Figure 9: People counting map on Saturdays (7‐9am), highlighting the areas 1 and 2.
Figure 10: Map with the observation of the movement dynamics in the same period of the previous one.

5-9am

9am-12pm

12am-3pm

Figure 11: Indication of the flow of people in different periods on Satudays (blue arrows)

2.3 Observation participant: Week‐end, when the Campina Grande market gains most movement
In Campina Grande, the weekend in the market revealed something that was expected beforehand: the
increase in the number of vendors and stalls at the fair. Many of them formed a third row in areas where
there were already two, considerably reducing mobility (Figure 12).
Another factor that contributed to the difficulty in walking through the market was the barrow‐boys.
Shouting "watch out – this is heavy!" or "watch out – there´s blood!", they wind through pedestrians no
matter who is in front of them. But, however threatening this may be, happily the way they speak makes it
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quite funny. But for the traders it is not. They complain a lot about these
barrow‐boys (15%, at least, of the respondents complained about them)
because there is a real excess of them in the market. It is almost
impassable as the stalls are in the middle of the street, and even more so
with these barrows in transit and upsetting the mobility of the customers.
What is not funny, but certainly degrading, is the fact of children doing this
heavy work, which begins at dawn on a school‐free Saturday. At this time,
there are boys of up to no more than 10 years old carrying goods to
help support the household (Figure 13).
The announcement of products and the competition between stallholders
was visible and audible. While one shouted at the top of his lungs, "40
bananas for one real," another neighbor, so as not to fall behind and lose
custom, shouted louder, three times in a row "50 bananas for one real."
But it is not only them. Others make themselves heard in the best and
loudest possible way so as to advertise their products to the four winds.

3rd
1st

2nd

Figure 12: Extra line of barracks on Saturdays in
Campina Grande. Source: Gustavo Miranda, 2009.

Most vendors at the Campina Grande market pay no taxes whatsoever.
According to information received from the director of the central market,
only 80 to 90 of them pay the land use fee, currently $5.00 to $10.00. He
complained that, without this fee, the benefits for the market are few. This
explains why very often during our walks through the market, traders were
wary, wondering if the study was some kind of inspection.
Thus, in this market, Saturday is the busiest day of the week, as shown
below in Figure 14. On this day, people from other towns and from the
region use the day to come and shop, as well as to meet up with
acquaintances and to sell their products.
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Figure 13: Child working as a barrow‐boy in the
Campina Grande open‐air market. Source: Gustavo
Miranda, 2009.
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Figure 14: Sequence of images from the observation of the intensity of
movement in the market of Campina Grande in a week‐day. Source: Gustavo
Miranda, 2009.
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3. TWO MARKETS AND TWO DISTINCT ECONOMIC INFLUENCES
Any type of informal trade to a greater or lesser extent causes impacts on the formal economy of the
municipality in which it is located, and street markets are no different. In some cities, they can greatly boost
the local economy.
For all these reasons, the fairs of Caruaru and Campina Grande have an extremely important coordinating
role in the economy of these towns, especially because they encompass different means of employment,
thus increasing tax revenue. The Campina Grande fair demonstrates that its share in municipal tax revenue
is in the process of weakening, because the number of stall‐holders and users in the market is declining
(Table 4.2), as stated by the director of fairs and markets, Aguinaldo Batista. However, that the demand for
the fair as a place of trade should increase is a fundamental item so that the economic power of the
informality generated in these street markets continues to exist.
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Year

Market

Growth (%)

2003*

2008**

Caruaru

12125

17759

46.4

Campina Grande

3414

1876

‐54.9

Table 7: Number of stall‐holders in the markets of Caruaru and Campina Grande
Source: *COSTA, 2003, **Administração do Mercado Central ‐ Sec. de Serviços Urbanos. Period to 22/08/2008 – Registration of the
sellers located in the central market of Campina Grande

Both fairs have very different characteristics as to the trade that exists in them. The Campina Grande fair has
a more local character, one of subsistence and being informal, while the one in Caruaru is more regional and
"formalized". The former presents itself in this way because of the types of products sold, mainly
subsistence ones such as food, which occupy most of the streets that house the fair, and because of the
feature that stall‐holders and users are from the town itself, as shown in Table 7. 76% of those interviewed
at the Campina Grande fair are from the town itself, half of them being users and the other half stall‐holders
(Table 8). The other 24% are from nearby towns, confirming that this fair has a much closer relationship with
the local environment of trade than a regional one.

Public markets
Respondents (N= 323)

Caruaru (N=223)

Campina Grande (N=100)
%

Place of residence

Town of interview

79.8

76

nearby towns
Other States

16.6
3.6

24
0

100

100

Total (%)

Table 8: Place of residence of users and stall‐holders in each of the public markets. Source: Miranda, 2009a

And the characterization as a subsistence market is re‐inforced, as shown by the area occupied by each
sector at the fair, the types of existing products. Much of it is food bought from third parties (84%), usually
in the town’s CEASA1, as stated by many stall‐holders. merchants. That is, very few market traders (4%)
produce and sell these products at the fair, the market basically consisting of intermediaries who resell
products such as cereals, fruit and vegetables. (Chart 1).

From whom
obtained :

Absolut values (N=167)
Chart 4.2: How the stall‐holders in Campina Grande and Caruaru obtain the products that are commercialized.
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Now, the fair Caruaru, as per the chart above, can be characterized differently, because even though 53.8%
of the stall‐holders re‐sell third‐party products at the fair, 46.1% of them claim that they produced their
products or purchased directly from producers, thereby establishing a closer relationship with the origin of
the items sold at the fair than those of Campina Grande. Among the factors that may have contributed to a
result different from that found in Campina Grande is the existence of local production, such as the arts and
crafts fair, where some traders make and sell the objects themselves.
However, many of those who only resell at the fair market sell industrialised products, located in six of the
17 sectors defined in the May 18 Park. This represents more than 35% of the existing sectors and an
occupation of more than half the area in peak periods (Tuesday), because on that day, the number is
increased by the significant addition of flea market traders known as sulanqueiros who work in the streets
and the market of imported products, visibly indicating the break in the production vs. commercialization
(the so‐called “Paraguay" market).

3.1 The clothes market: a sector which has “all the fabrics you could ask for”
An explanation is needed about the economic aspect in Caruaru: the clothes fair. It has become a
commercial magnet for the Agreste region of Pernambuco due to the large number of people buying and
selling, thus generating large revenues for municipality.
This sector has become the target of attention of many government institutions, such as the Development
Plan for the Clothes Hub of the Agreste, which aims to foster joint actions between various partners and also
benefit other towns of this textile hub.
The data on this hub are impressive: "More than 60% of the fashion industry is in these towns of
Pernambuco, with monthly production of around 8 million pieces and more than R$ 25 million in sales per
month" (ESTADO DE SÃO PAULO newspaper, 2002). Together, the towns manufacture monthly 55 million
garments, jeans and panties, and employ 78,000 people in 12,000 clothing and service companies ‐ most still
in the backyard, according to Union for the Pernambuco Clothing Industry (PE‐Sindivest, in Portuguese)
(Figures 15 and 16). It is estimated that "2,300 of the companies now have formal tax status in an
irreversible process for those who want to grow and position themselves in the market." (ESTADO DE SÃO
PAULO, 2002).

Figuras 15 e 16: Tipos de confecção vendida na feira, moda praia e moda íntima, respectivamente. Fonte: Ângela Mirella, 2009.
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This is one of the sectors of the Caruaru fair that most contributes to the town's economy, since most of the
informal jobs generated by the fair are filled by many of the unemployed in the regional market1, a total of
35,000 people (BRASIL, 2007, p. 2). Of this universe, according to the Town Hall, 12,000 are registered to
work in this sector, besides another 10,000 displaying their wares only on Tuesdays, a total of 22,000 people
trading at the fair (MIRANDA, 2008), i.e. a quick calculation reaches the conclusion it that the Sulanca (the
flea market) can absorb nearly 63% of the manual unemployed in the region, even if only for one day a
week.
The Caruaru Sulanca, according to Miranda (2008), generates an average of 20 million Brazilian reais in
revenue per week. Another surprising fact is that compared to other fairs, the Sulanca has almost four times
as many stall‐holders than the fruit and vegetables market, for example, and the latter is held every day in
various parts of the May 18 Park or even 55 times more than the arts and crafts fair, which is one of those
the population knows best (Table 10).
Similarly, the drawing of people who come to buy in the Sulanca is extremely high, an average of 40,000 per
market day, i.e. 4 times more than the arts and crafts market or twice that of the fruit and vegetables one.
In relation to the revenue yield, it ties with arts and crafts in absolute numbers, but it is seven times greater
than that of fruit and vegetables.

Type of commodities

Number of traders

Number of customers

Fruit and vegetables

5,900

20,000/ per week
100,000/open‐air market in
1
season
35,000/open‐air market out of
season

FLEA MARKET

HandicraftS

12,000 +10,000
interlopers

400

10,000/per week

Sums of money commercialized in 2006
(US$/ average)
1.3 million/week

9.5 million/week

8.7 million/ out of season
17.4 million/ in season

Table 10: Miranda, 2009b.

4. THE MARKETS OF CARUARU AND CAMPINA GRANDE AS CULTURAL manifestaTIONS
In this topic, there will be a discussion of the cultural importance of the fairs as typical manifestations of a
regional culture, at the same time as seeking to perceive the image that users and merchants have of this
cultural manifestation and which construct day‐by‐day the fair‐town relationship.
To do this, there is a need to understand that any street fair is, par excellence, a space that concentrates
activities and practices related to the production, trade and consumption of a given region, but it is also a
place where forms of sociability and conviviality are developed.
However, some cultural values are being lost or forgotten when regarding the fair just as an economic event
and a commercial element in a town, only capable of generating employment and income. But the fair is not
only that.
1

In season and out of season represent the periods when the sellers tend to have an increase or decrease on the Sales. Thus, to them
the in season period is São João (June, a month associated with St John)) and the end of the year (December). All the other periods are
considered out of season.
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It is a place of co‐presence, meetings and exchange of cultural experiences. The very structure embedded in
the city, regardless of their spatial arrangement, makes every day comings and goings mingle with those of
the fair, thus encouraging a bubbling up of culture and constant renewal of many traditional expressions
(figures 17 to 20).

17

18

19

20

Figuras 17 a 20: Products which arouse experiential sensations in all those who walk past the stalls of any Northeast fair. 17)
arts and crafts, 18) herbs and medicinal teas, 19) cheeses and butter 20) various fruits. Fontes: Gustavo Miranda (17, 19 and
20) and Ângela Mirella (18), 2009.

4.1 The perception of the image of the Caruaru and Campina Grande fairs
The stall‐holders and users were asked which product they directly associated with the fair, seeking
essentially just a spontaneous recollection of items in these commercial spaces. This is because it is
understood that by associating a product with the market, there is a spontaneous link of this interviewee
with the fair by virtue of the product. To some extent, this is a counterpoint to the process of a cultural
inventory, which seeks the traditional manifestations and expressions appropriate to the place. However, it
is noted that the choice of any product by the interviewee made it possible to show the connection that
each had with the fair, that is, indicating what most strongly connected his memory with the fair.
From this point on, the results obtained from the interviews will be explored, because the different views, of
both users and stall‐holders, showed a diversity of items that are remembered and associated with the
fairsBut this happens in two very different ways, even because of the very characteristic of each of them,
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with Caruaru’s presenting itself more as a tourist fair and "formalized" and Campina Grande appearing as
one of subsistence.
From tripe, cashew nuts and salted meat to sugar tablet, saddles and tobacco, the most varied responses
appear in a very widespread list on both counts, a total of 53 items mentioned which shows the variety
present. In Caruaru, the most recalled products are handicrafts and clothing, with 25.5% and 30.5%,
respectively, showing the direct relationship between the spatial location of these sectors in the May 18
Park and the image of the fair through its products. That is, the spatial arrangement is directly reflected in
users’ and stall‐holders’ contact with the products, besides being two sectors that generate thousands of
jobs and are highlighted in the media, whether for positive or negative factors.
Arts and crafts (figures 21 and 22) have been advertised for some time, as the town’s typical product, with
the aim of strengthening and fortifying the relationship with tourism, so much so that there is a specific
sector in the Caruaru fair for their sale and located at the greatest interface with the streets. As icons of this
local craftwork, mention should be made of the clay figures, the image of which has been appropriated by
the town, and appears in the written advertising and visual representation in many of the events happening
in the city, such as at the São João festival.

Figures 21 and 22: Some forms of expression sold at the arts and crafts fair in Caruaru.
Sources: Gustavo Miranda and Ângela Mirella, 2009.

The recall about the clothing market as an overall picture of this trade has an economic justification, beyond
the spatial one. It is the activity that most directly influences people’s experience that is provided by the
intense contact. In Caruaru, clothes making is almost becoming a traditional product of the town (Figures 23
and 24), since one of the most successful economic activities in recent years has been the clothing sector,
huge financial return for those working at the fair, but also to the town because it generates thousands of
direct and indirect jobs and attracts tourists and buyers from various locations in Brazil, so much so that of
the 74 responses given associating clothing with the fair, 92% were given in Caruaru.
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Figures 23 and 24: Products at the Caruaru sulanca. Source: Ângela Mirella and Gustavo Miranda, 2009.

.

Many items were also remembered by the interviewees in Campina
Grande, with a range similar to what occurred in Caruaru. In the
Campina Grande fair, 93% answered that at least one product that
brought the fair their minds. The most cited of all those mentioned
were fruits (27%) and vegetables (13%), which explicitly shows how
much these two sectors influence trade at the fair, both together
occupying 56.1% of the area, Besides these, the cereals market
(Figures 25, 26 and 27) was cited by 14% of respondents as being one
that is associated with the central fair of Campina Grande. But others
were also mentioned such as potato and cold coconut cream, meat,
fish and seasonings, which characterizes this fair as a place with a
good variety of shopping options.
In this informal trade, the local culture is not represented by a single
sector, such as Arts and Crafts, in Caruaru, which justifies that, in
Campina Grande, what attracts users of the space are the fruits and
vegetables. The lack of an area that shows the local culture is also
reflected clearly in the answers given, since only 54% said they go to
the fair on an outing or just to look at the goods without buying
anything. This occurs because the products sold at the fair are geared
basically to subsistence and supplying the local population, so much
so that the items most recalled are food.
Only in comparison with the same Caruaru sector, the clothing
division of the Campina Grande central fair was very seldom recalled
since only 7% of people cited it. This is because there is no tradition of
trade in clothing, since the textile center of Pernambuco is on the way
from Caruaru to Campina Grande.
Therefore, the identification that people have with these urban
phenomena is noticeable when they quote each product, whether
these be for convenience or just curiosity about the prices. And each
of them, however simple the canvas that covers it is where they are
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Figures 25, 26 and 27: Sectors of fruits, vegetables and cereals,
at the fair in Campina Grande. Sources: Gustavo Miranda and
Agenor Veloso, 2010.
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sold, brings the wider sense of identity, reference and belonging, which can be related to everyday life in
each town.

5. THE TRINOMIAL OF SPACE‐ECONOMY‐CULTURE IN THE MARKETS OF CARUARU AND CAMPINA GRANDE
How one walks around a market is not predestined. Visual, auditory and olfactory stimuli are followed. One
wanders through a market looking for surprises, the freshest products and the best prices. There is
something that catches one´s to the left, something else on the right, and without expecting to reach
somewhere familiar or to come across friends. The pedestrian, at a market, although he/she may have an
objective to reach, lets himself/herself be led by the route which may both provide much more than
expected and even frustrate his/her initial intent.
The choice for analyzing the space, the economy and the culture of markets provided a wealth of
information that allow us to confirm the presence of relationships that leave distinct marks and outcomes in
the urban space.
Anyone who goes to a market normally experiences this sensation of finding what is familiar and known to
them, and at the same time in which something different is always present. The street market is recognized
as an event, a phenomenon that is initially only commercial, but which, as we have said from the start of the
paper, is complex and displays varied facets and has a great influence both on the lives of its users and on
the life of the town.
This paper was begun in the belief that maintaining street markets is important the aim was to understand
this universe and describe its qualities in order to be able to demonstrate the importance of conserving such
markets. The initial motivation comes from the fact that for some a market is seen as an old‐fashioned
trade, which generates conflicts in the modern city and should be removed from the centers and placed on
appropriate and more distant places so as not be a nuisance. At least that is what one gathers from town
policies, in which rearranging street markets has almost always been synonymous with relocation and
modification of its spatial structure in buildings, zoned markets and fragmentation into several parts and
sectors.
Hence the importance of the factor of space, but also of the economy and culture when it comes to a
broader discussion of this issue. Thus, although each is discussed in isolation in this article, it is impossible
not to correlate them with each other, as per the trinomial of space‐economy‐culture, since the space is
occupied by an entity of significant economic and cultural size.

5.1 The trinomial in Caruaru
In the Caruaru market, as we have seen, the occupation of space takes place in an organized way, especially
in an area made available for such activity, there are areas that take advantage of the best location and
greatest flow of pedestrians to make a profit from and advertise local culture, such as the Handicrafts
market, for example (figure 28).
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Figure 28: 1. Displacement of the handicraft
market in Caruaru as highlighted above.
2. Displacement of the axes of the handicraft
market in the global integration system of
Caruaru.
Source: Gustavo Miranda, 2011
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On account of its having such a position and being of easy global access, as shown in Figure Y, it can be
considered a regional icon for advertising the local culture of Caruaru, in lively and wide‐spread fashion, thus
propitiating the generation of employment and income, given that 60% of this market’s stall‐holders have a
monthly income of more than three minimum wages (figure 29), unlike most other vendors, whose income
does not exceed one minimum wage.

Figure 29: Income of the handicraft stall‐holders. Source: Gustavo Miranda, 2011.

In addition to the handicraft market, the clothes fair also benefits economically from the high degree of
accessibility that the space has in the area in which it is located, as can be seen in situ in practice, thus
favoring the stall‐holders economically, since 18% of their total number work in the flea market (sulanca in
Portuguese). And as pointed out earlier in the discussion on the cultural factor, this market is also top of the
mind and mentioned by consumers, making it an area which over time has become a fixture in the cultural
context and popular imagination.
Thus, the Caruaru market has the three elements mentioned in this article in a way that is mutually collated
and correlated, it being the case that, in some of its locations, these pillars are stronger than in others. Thus,
whether in an isolated or integrated way, this informal market is strongly represented in the spatial,
economic and regional cultural spheres.

5. 2 The trinomial in Campina Grande
The spatial factor in the Campina Grande market, given that it is laid out all over the urban fabric of the
town, is configured in a manner contrary to what occurs in Caruaru, since the global integration of the area
is not high, as shown earlier, which if this is correlated to the economic issue, reflects in there being fewer
buyers and consequently fewer sales and less profit for the stall‐holders.
Thus, the spatial lay‐out of the market in the town and, consequently, of its internal subdivisions shows that
the spatial factor is directly responsible for the relatively low profitability. In it, the correlation of sales and
location of the sector industry sales indicates that the areas with the greatest global integration are those
that give evidence of the highest profits and those that are less integrated, give the least profit.
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In this micro‐system of the fair, the line with the greatest global integration is the one that lies in front of the
central market, and it is in this street that there are the stall‐holders with highest income, up to three
minimum wages, of all the respondents, especially in the fruit and vegetable market, bounded in Figure 30
below.

KEY:
Central market
Cakes/cheeses
Fruits/cereals
Living animals
Flowers
Pottery market
Ironmongery
Flea market
Services
0m

50m

150m

300m

Fishes

Figure 30: Global integration map of the area which includes
the market of Campina Grande, highlighted opposite. Source:
Gustavo Miranda

This occurs in the same way when the cultural question is examined. For this study interviews were
conducted with stall‐holders and users who pointed out that the areas at the top of the consumers’ minds as
a cultural attraction are those of fruit and vegetables, as previously mentioned, namely, those that are
closest to the most integrated areas. This demonstrates that the ease of movement in the Campina Grande
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market led, over time, to its demarcation and recognition by visitors and users, even though this market is
intended basically for the subsistence and supply of the local population.
Thus, the trinomial of space‐economy‐culture exists and is strongly linked to street markets, particularly
those of Caruaru and Campina Grande, two situations that are different and marked by distinct forms of
occupation of the space because of internal and external trade relations, the aesthetics of informality
signaled by the colorful awnings of the stalls and by the variety of products or by the shouting of the stall‐
holders.
Therefore, no matter how many different or similar aspects these markets may have, they will always serve
as a basis for understanding how the space affects the regional economy and how the cultural pillar of a
people is rooted in the imaginary and the local economic reality, and spills over into even the manner in
which the space happens to be occupied and the movement linked to it.

FINAL CONSIDERATIONS: THE FAIRS IN THE TOWNS
As noted, the issues dealt with are just some of many that could be discussed in a study such as this, but an
attempt has been made to cover the three most important factors involving the operation of a Brazilian
street fair: the space, the economy and the culture. From there, an effort was made in this paper to develop
one way of looking at the coordination, the influence and the interface of the fair in the town.
It is evident, therefore, there is a need for integrated studies of fairs in towns, by tackling with the most
comprehensive vision possible. The first part of this research and presented in the last seminar is an
example of a study that takes a more urban look, because in it, the theme of "fair" was not dealt with in
isolation but rather as an inseparable part of the city.
As a necessary continuation, the analysis of the fairs of Caruaru and Campina Grande in this research
provided material to demonstrate two specific situations, but which are held to possess similarities with
many other fairs. Even with all this, it is noteworthy that both markets still have the power to generate
movement patterns, to attract large flows of people, to receive new functions, to generate profit and to
bring out the potential in the development of urban space.
Thus, what this paper has also sought to show is that what little has been studied of this phenomenon and
the lack of understanding about its importance have led to a series of misapprehensions that have
weakened the future of the fairs in urban areas.
Taking into account the special factors analyzed, it is believed, therefore, that the fair should remain with a
direct spatial relationship with the town, allowing the huge flow of people and merchandise, also acting as
an element of accommodating local economic dynamics and being one of the foremost exponents of the
character of its people.
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